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About 
Changemakers for Nature & Wildbound 

The Changemakers for Nature initiative aims to educate young people on global biodiversity and 
forest conservation, stimulate youth action for social innovation, and raise public awareness on 
sustainable consumption and production. The initiative was launched by Wildbound in 2020 at the 
China Sustainable Palm Oil Forum in Suzhou. Its partners and guest speakers include Roundtable for 
Sustainable Palm Oil (RSPO), Tropical Forest Alliance (TFA), Global Canopy, UNDP, WWF, CDP, 
COFCO International, Unilever, Mars, Government of Brazil, Embassy of Norway, and China 
Ministry of Ecology & Environmental Foreign Cooperation Office (FECO).  

WildBound is an innovative, nature-inspired education and sustainability venture based in Beijing, 
China. It empowers sustainability leadership through expeditions, education programs, research, 
advocacy, and creative communications and aspires to create a future where humans live in harmony 
with nature. Since 2017, WildBound has led expeditions to Antarctica, Greenland, Bhutan and other 
ecosystems, worked with businesses and academia to launch sustainability guidelines, and organized 
public exhibitions and initiatives. 

Shell Lin & Impact Project 

Shell Lin is a young professional who works to enable a sustainable economy and food system. She is 
an alumna of Changemakers for Nature (C4N). Born and raised in China and educated in the US, 
Shell found her passion in food through cooking and volunteering at permaculture and organic 
farms. She currently works as Partnerships & Communications Associate at Business for Nature, a 
global coalition that amplifies a progressive business voice calling for policy changes to reverse 
nature loss. In her spare time, she enjoys cooking flexitarian meals, hiking in nature, growing a 
permaculture garden, and practicing zero waste at her home in the Boston suburb. 

During the C4N curriculum, Shell learned about agriculture's immense impact on deforestation, 
especially the production of beef, soy, and palm oil. As a consumer who buys these commodities at 
grocery stores every week, she recognizes the critical role grocery retailers play in solving this 
problem — as the direct link between producers and consumers, they can influence both the 
production and consumption sides to drive a sustainable supply chain. In November 2020, Shell 
initiated this impact project to investigate the largest US grocery retailers’ forest commitment and 
actions. The project took the forms of independent research, corporate engagement, and consumer 
education. The goal is to influence the top 10 US grocery companies to commit to zero deforestation 
and take meaningful actions.

In addition to this report, Shell has also developed a toolkit for young changemakers to learn about 
deforestation and carry out impact projects to make a bigger impact.
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Author’s note by Shell 

I am pleased to share with you this report as one of the final product of my Changemakers for Nature 
impact project. As part of an entirely volunteer-run project, this report is produced with limited time 
and resources but abundant passion and dedication. It aims to serve as an example of how educated 
and empowered youths can make a difference and influence corporates to act for forests. 

I am grateful for the education and resources I received from the Changemakers for Nature team. I 
also appreciate the feedback from corporate sustainability teams and expert reviewers. Due to time 
constraints, unfortunately not all feedback was incorporated into the current version of the report. 
The pieces of feedback that didn’t make it into the report are featured in the Appendix section and 
will serve as a guidance for future iterations of this project and research.

For next steps, I hope to further engage with grocery companies to gain a deeper understanding of 
their challenges and how youth initiatives could help them achieve zero deforestation. I also plan to 
collaborate with other global youth organizations, such as Gen Z for the Trees in the US, to research 
global food companies’ impact on deforestation, educate young people, and demonstrate a broader 
young consumers’ call for change. If you are interested in collaborating or learning more, please get 
in touch with me at shell.linshan@gmail.com.

The Changemakers for Nature initiative plans to dive deeper into the China market by forming a 
“Nature 100” youth task force to research and engage with Chinese companies and call for more 
transparency and disclosure related to forest commodities and beyond. If you are interested in joining 
this task force, please reach out to Wildbound at info@wildbound.earth.
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Introduction 

Forests cover one third of our planet and are habitat for around 80% of the land-based species. They 
provide invaluable ecosystem services that are essential for our survival, from purifying the air and 
water, to absorbing carbon, to regulating the climate. Our world’s forest resources are valued between 
$50-$150 trillion dollars, which nearly doubles the value of the global stock markets.

However, forests are disappearing at an unprecedented rate. Since the 1960s, over half of the tropical 
forests have disappeared, mostly due to deforestation and forest degradation. 80% of global 
deforestation is caused by agriculture, mainly to make space for cattle ranching and growing crops. 

With the rapidly increasing global demand for food, if no actions were taken, we risk losing 58% of 
Amazon tree species richness by 2050, which would significantly decrease the ecosystem service that 
we receive and threaten our own survival. We still have a chance to change this prospect by stopping 
deforestation and transitioning to sustainable production and consumption.

Beef, soy, and palm oil are the three commodities most linked to deforestation. They all have a strong 
presence in our diet, either directly or indirectly. Soy is mainly used as animal feed, so we most often 
consume them through eating meat. While palm oil is not commonly used as cooking oil, it can be 
found in almost half of the packaged goods that we buy in grocery stores. Therefore, avoiding 
consuming these commodities are nearly impossible for average consumers, whatever diet the 
consumer might be attempting. 

Grocery stores have a critical role in helping stop deforestation. Grocers sell these three commodities 
either directly as food, or indirectly as ingredients to various products. They are also an important 
link between food producers and consumers and have the power to influence both sides. On one 
hand, grocers can support sustainable production and supply chains by only sourcing sustainably 
produced beef, soy, and palm oil. On the other, they can educate consumers about the environmental 
and social impacts associated with these commodities, thus promoting sustainable consumption.

Committing to zero deforestation is not just a moral call, but a business case as well. Sourcing 
commodities that are linked to deforestation not only subjects grocery retailers to risks within their 
own supply chains and operations, but also damages their reputation among customers and 
relationships with investors and insurers. By transitioning to sustainable sourcing and supporting net 
zero deforestation production, they both eliminate risks and increase competitive advantage.

The 10 US grocery retailers with the largest market share are Walmart, Kroger, Ahold Delhaize, 
Albertsons, Publix, H-E-B, Meijer, Wakefern, Aldi, and Whole Foods. Together, they make around 
$972 billion a year, and have stores in over 38 countries, many of which are major importers of beef, 
soy, and palm oil from global deforestation hotspots. 
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This research of their forest commitment and actions yielded revealing results. Among the 10 
companies, only three have taken actions to address the deforestation risks in all the three 
commodities; another three have made commitment to eliminate deforestation impact in one or two 
of the commodities; four have not acknowledged the issue or taken any measures. To stop global 
deforestation, all of them need to commit to zero deforestation and conversion in their supply chains. 

By listing their commitment and actions related to deforestation, comparing them with their peers, 
and benchmarking to the best practices recommended by third-party platforms, this report aims to 
showcase their existing practices and make recommendations for improvement.

Background 
Deforestation 

Forests cover almost one third of the surface of our 
planet. They are indispensable for our survival because 
of the essential services they offer. Forests provide 
habitat for 80% of the world’s terrestrial species, support 
the livelihood of 1.6 billion people around the world, 
absorb a third of the Green House Gas emitted by fossil 
fuel burning, provide over 400 million metric tons of 
pulp and paper a year, purify our water and air, and 
regulate the climate. According to a report by the Boston 
Consulting Group (BCG), the world’s forest is valued at 
$50 trillion to $150 trillion — nearly doubling the value 
of the global stock markets.

However, forests around the globe are under severe 
threats, primarily deforestation and degradation. 
According to IUCN, over half of the tropical forests 
worldwide have been destroyed since the 1960s, and 
every second, more than one hectare of tropical 
forests is destroyed or drastically degraded. In the 
Brazil Amazon, around 17% of the forest has been 
lost in the last 50 years, mostly due to forest 
conversion for cattle ranching. BCG estimates that 
the same set of external factors — chiefly land-use 
change and rising temperatures — will continue to 
drive forest value to decline by 30% between now 
and 2050.
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Palm oil, Soy, and Beef are the Main Drivers of Deforestation 


Agriculture, especially the productions of beef, soy, and palm oil 
are main causes for deforestation. Greenpeace states that 
agriculture is responsible for 80% of global deforestation and 
habitat destruction, mainly through clearing forests to make 
space for growing crops and cattle ranching. 

Beef production is the top driver of deforestation in the world’s 
tropical forests, as well as conversion of non-forest landscapes 
from grasslands to savannas. Rainforest Partnership estimates 
that cattle ranching accounts for around 80% of deforestation in 
the Amazon. WWF also states that beef’s deforestation impact 
doubles that of soy, palm oil, and wood products combined. 

Soy, a crop mostly grown for animal feed, runs second on the list. According to Yale School of the 
Environment, Brazil alone has 24 to 25 million hectares devoted to the production of soy, and 80% 
ends up as animal feed. The rapidly growing global demands for soy and conventional farming 
practices have contributed to deforestation, land degradation, water pollution, greenhouse gas 
emission, and indigenous people’s rights violation. Beef and soy production together are 
driving more than two-thirds of the recorded habitat loss in Brazil’s Amazon and Cerrado regions 
and Argentina and Paraguay’s Gran Chaco region.

Palm oil is another commodity with immense deforestation impacts. A versatile oil that is widely 
used in consumer goods production, palm oil appears in almost 50% of the packaged products in 
supermarkets, WWF estimates. Palm oil is a major deforestation driver in Indonesia and Malaysia, 
the two countries that make up over 85% of its global supply. The forest loss, along with conversion 
of carbon rich peat soils, causes significant increase of carbon emission into the atmosphere and 
contributes to climate change. Exploitation of labor rights also remains to be a social issue associated 
palm oil plantations. 

In 2010, a number of companies have vowed to help eliminate deforestation by 2020 through 
responsible sourcing of these major commodities. But these efforts are far from enough. Between 2010 
and 2020, another 50 million hectares of forest — similar to the size of Spain — are estimated to have 
been destroyed because of agriculture-driven land conversion, according to Greenpeace. At the same 
time, the global demands for these commodities are continuously rising. By 2050, global meat 
consumption is predicted to rise by 76%, soy production by 45%, and palm oil production by nearly 
60%, Greenpeace reports.  

Without ambitious goals and immediate actions to halt deforestation practices in the production of 
beef, soy, and palm oil, we are on the track to losing a tremendous amount of forests, depend on 
which we human beings survive. 
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The Business Case for Protecting Forests and Biodiversity 


Protecting the forests and biodiversity is not just a 
moral call, but also a rational business decision. 
Grocery retailers depend on forests to clean water, 
absorb carbon, and regulate the climate for the food 
they sell to grow. The existing conventional 
agriculture and deforestation practices pose 
significant risks to their supply chain, operation, 
reputation, and finance. Understanding the 
deforestation impact in the supply chain and taking 
measures to protect forests and biodiversity both 
eliminate business risks and present opportunities. 

“Identifying business impacts and dependencies on biodiversity offers significant commercial 
opportunities, as well as the opportunity to help stem and reverse nature loss,” stated in a report by 
Anthesis, a global sustainability consultancy. “By highlighting the commercial benefits of a Nature 
Positive approach, the significant influence of businesses can be re-directed to benefit nature instead 
of driving its destruction.”

These opportunities include reduced operational cost, supply chain continuity and resilience, long-
term viability of business models that depend on ecosystem services, improved access to capital from 
public and private equity and debt, improved relationships with insurers, access to new markets that 
rely on a biodiversity-positive approach, and increased market share through enhanced performance 
and reputation, according to Anthesis. 

United States Grocery Retailers Have a Unique Role in Solving this Problem 

Beef, soy, and palm oil can be easily found in an average person's daily diet. These commodities, 
along with products that contain them as ingredients, are sold in nearly every grocery store. Here in 
the United States, around 72.7 million metric tons of soy were consumed in 2018, as well as 1.5 
million metric tons of palm oil and 27.3 billion pounds of beef in 2019. 

The United States is a major importer of palm oil and beef from Brazil, with 6,241 tons of palm oil and 
79,987 tons of beef imported in 2017. Many popular grocery brands in the United States also have 
international operations in countries that import large volumes of these commodities from places 
most vulnerable to deforestation, most notably South America and Southeast Asia. 

Grocery retailers are also an important link between food producers and consumers and have the 
power to influence both sides. By only sourcing sustainably produced beef, soy, and palm oil and by 
disclosing information and educating consumers about their impacts, grocery retailers can make a 
real difference in helping stop deforestation.
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Who are the Top 10 Grocery Retailers in the United States? 

The 10 grocery retailers with the largest market shares in the 
United States are Walmart Inc., The Kroger Co., Ahold 
Delhaize, Albertsons Companies, Publix Super Markets, H-E-
B, Meijer, Wakefern Food Corporation, Aldi Sud & Aldi 
Nord, and Whole Foods, ranked by revenue. Together, they 
make around $971.6 billion a year, and operate in over 38 
countries, many of which are major importers of palm oil, 
soy, and beef from global deforestation hotspots. 

What Risks Do They Have? 

The geography-based deforestation risks faced by the top 10 United States grocery retailers are shown 
in the graphs below, respectively for beef, soy, and palm oil.  
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What Should They Do? 

To help save global forests, these largest grocery retailers in the United States should commit to zero 
deforestation and conversion by improving practices both within their operations and supply chains 
and beyond.

Internally, they should start by committing to net-zero deforestation impact in their operations and 
supply chain. This includes publicly announcing a clear, time-bound goal to source sustainably 
produced palm oil, soy, and beef, assessing the current deforestation risks in their products 
containing these commodities, developing sourcing policies that require zero-deforestation and 
conversation, ensuring supply chain traceability and transparency by requiring comprehensive 
records and publishing supplier list, and disclosing progress following internationally recognized 
sustainability reporting standards, such as CDP.

Externally, they should engage various stakeholders to form collaborations and maximize impact. 
Joining platforms that are committed to advancing the sustainable production of beef, soy, and palm 
oil, such as Roundtable on Sustainable Palm Oil (RSPO), Round Table on Responsible Soy Association 
(RTRS), and Global Roundtable for Sustainable Beef (GRSB), could be a good place to start. They can 
also collaborate with NGOs such as WWF and The Nature Conservancy to understand best practices 
and increase impact. They could advocate for zero deforestation and conversion by supporting 
relevant agreements and legislations, participating in research and study of the issue, and making on-
the-ground investments to advance regenerative agriculture and equal rights.

Approach 

The information in this research is gathered from these companies’ websites and corporate ESG/
sustainability/responsibility/annual reports, as well as third-party platforms such as Forest 500, 
Supply-change, Trase, WWF, and CDP. Each company’s practice is compared with their peers and 
benchmarked to the best practices recommended by the above third-party organizations. 

A company has an overall score and separate scores for palm oil, soy, and beef, all on a sliding scale 
from 0 to 5. The criteria is listed below: 
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Findings 
Score Cards 
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Highlights 

Insights 

• Companies need to prioritize beef and soy more in their deforestation commitment.

In my study, I found that the 
deforestation risks in palm oil is 
better addressed than those in soy 
and beef. As illustrated in the graph 
on the left, among the 10 companies, 
six have made commitment to 
eliminate deforestation impact in 
their products containing palm oil, 
while only four have made efforts 
related to soy, and three to beef. 
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This result is consistent with the larger trend 
identified by Forest Trends’ Supply Change project in 
its 2016 report “Tracking Corporate Commitments to 
Deforestation-free Supply Chains”. As shown in the 
graph on the right, among the 566 companies studied, 
more companies are active in palm value chains than 
in those of soy or beef. Also, a higher percentage of 
those active in palm made commitments than those 
active in soy and beef — specifically 61% (palm) 
versus 19% (soy) and 15% (beef). 

This trend is concerning because it runs opposite to the deforestation impact of each commodity, 
where beef is linked to much higher risks than soy and palm. To more effectively address the issue, 
companies need to prioritize beef and soy in accordance with their real impact.  

• Companies should develop comprehensive zero-deforestation strategy and improve public 
disclosure

The top 10 United States grocery retailers that I 
studied have made various levels of efforts in 
addressing the deforestation risks in their supply 
chain. As shown in the graph below, companies 
generally do better in acknowledging these risks 
than taking follow-up steps, such as making time-
bound goals, disclosing current status, ensuring 
supply chain traceability, joining memberships, 
and engaging stakeholders to solve the problem. 

In the palm oil category, the most widely taken actions 
are risk acknowledgement (6), joining memberships 
(4.5), disclosing current status (4), and setting time-
bound goals (4). For soy, risk acknowledgement (4) 
and setting time-bound goals (4) are the top priorities 
for companies. When it comes to beef, three companies 
acknowledged the risks, and two have set time-bound 
goals and joined memberships. 

To effectively address the issue, companies need to 
develop a comprehensive strategy, follow through on 
each step, and communicate progress to the public 
using internationally recognized sustainability 
reporting standards.
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Evaluation Details 
• Overall

Companies with deforestation risk acknowledgement on their website:  

• Palm oil

1. Published palm oil deforestation risk acknowledgement on website:

2. Disclosed the current status of their palm oil products:

3. Set a clear, time-bound goal to address palm oil deforestation issues:  

Rank (Revenue) #1 #2 #3 #9 #9
Name Walmart Inc. The Kroger Co. Ahold Delhaize Aldi Sud Aldi Nord

Acknowledgement ✓ ✓ ✓ ✓ ✓

Rank (Revenue) #1 #2 #3 #4 #9 #9 #10

Name Walmart 
Inc.

The Kroger 
Co.

Ahold 
Delhaize

Albertsons 
Companies Aldi Sud Aldi Nord Whole 

Foods
Acknowledgement ✓ ✓ ✓ ✓ ✓ ✓ ✓

Rank 
(Revenue) #1 #2 #9 #9 #10

Name Walmart Inc. The Kroger Co. Aldi Sud Aldi Nord Whole Foods

Current 
Status

· 85% RSPO-certified 
segregated, identity preserved 
or mass balance. 
· 14% palm oil with associated 
PalmTrace Credits.

100% from 
suppliers 
certified by 
RSPO supply 
chain standards.

100% certified 
against RSPO 
chain of 
custody 
standard.

98.6% 
RSPO-
certified.

100% RSPO-certified, 
Identity-Preserved, 
Segregated and Mass 
Balance. (Not 
recognized by RSPO.)

Rank 
(Revenue) #1 #2 #3 #9 #9

Name Walmart 
Inc. The Kroger Co. Ahold Delhaize Aldi Sud Aldi Nord

Goal

By 2025:  
No 

deforestati
on palm oil 
in private 
brands.

By 2025: 
· Source palm oil from RSPO supply 
chain standard-certified suppliers, or 
equivalent.  
· Source Identity Preserved, Segregated 
and/or Mass Balance certified palm oil 
over Book & Claim certified palm oil. 
· Source 100% physical palm oil in 
private brand.

By 2020: 
100% private 
brand palm oil 
certified against 
RSPO (Mass 
Balance or 
Segregated) or 
Rainforest Alliance 
SAN Standard.

By 2025: 
Convert to 
RSPO-
certified 
derivatives 
and fractions 
for all non-
food 
products.

By 2019: 
Transition to 
physically 
RSPO-certified 
palm oil for all 
own-brand 
products 
containing 
palm oil.
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4. Committed to palm oil supply chain traceability:  

5. Made additional efforts in supporting sustainable palm oil production and sourcing:
 

Rank 
(Revenue) #1 #4 #9 #9

Name Walmart Inc. Albertsons Companies Aldi Nord Aldi Sud

Supply 
Chain 

Traceabili
ty

Maintain comprehensive 
records about volume, 
verification, and origin.  
Disclose annually 
through traceability 
reports or verifiable 
monitoring tools.

Committed to ensuring that 
the palm oil products it 
uses come from verified 
responsible sources 
supported by delivery 
through fully traceable 
supply chains, including the 
production of Fresh Fruit 
Bunches (FFB). 

The ALDI Transparency 
Code (ATC) is our 
answer to the frequent 
customer request for 
more information on 
origin. We require our 
suppliers to be able to 
trace our products back 
to the origin.

- Involvement in the Palm 
Oil Transparency 
Coalition (POTC)  
- Trial supplier survey to 
trace back to palm oil 
importers. 
- Require comprehensive 
certification and origin 
details from all suppliers

Rank 
(Revenue) #1 #2 #3 #4 #9

Name Walmart 
Inc.

The 
Kroger 

Co.
Ahold Delhaize Albertsons Companies Aldi Sud

Additional 
Efforts

N/A N/A · Annual risk 
assessments of 
private brand to 
identify key suppliers 
and products with a 
higher risk profile.  
· Specific programs 
for suppliers of 
products that contain 
high-risk 
commodities or in 
high risk countries.

Expect suppliers to provide 
palm oil and palm derivatives 
for our products that are verified 
to be free of deforestation, free 
of expansion on carbon–rich 
peat lands, not developed or 
expanded on illegal or 
customary use lands without 
the free, prior and informed 
consent of local communities 
and free of human rights 
violations including forced and 
child labor, human trafficking 
and poor working conditions.

Invest directly in 
smallholders. With our 
partner Solidaridad we 
have been supporting a 
smallholder project in Côte 
d’Ivoire that focuses on the 
protection of natural 
forests and 
environmentally friendly 
cultivation methods.

Membership

RSPO RSPO · Board of Governors 
and working group 
(RSPO) 
· Retailers Palm Oil 
Group (RPOG)  
· Palm Oil 
Transparency 
Coalition (POTC)

RSPO · Smallholder Standing 
Committee (RSPO) 
· Palm Oil Transparency 
Coalition (POTC) 
· Retailer Palm Oil Group 
· North American 
Sustainable Palm Oil 
Network (NASPON) - 
Derivatives Working Group
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• Soy

1. Published soy deforestation risk acknowledgement on website:

2. Disclosed the current status of their soy products: None

3. Set a clear, time-bound goal to address soy deforestation issues:

4. Committed to soy supply chain traceability:

Rank (Revenue) #1 #2 #3 #9 #9

Name Walmart Inc. The Kroger Co. Ahold Delhaize Aldi Sud Aldi Nord

Acknowledgement ✓ ✓ ✓ ✓ ✓

Rank 
(Revenue) #1 #2 #3 #9 #9

Name Walmart Inc. The Kroger Co. Ahold Delhaize Aldi Sud Aldi Nord

Goal

By 2023: 
Only source 
zero 
deforestation 
/ conversion 
soy. 

By 2025: Source soy-
based ingredients used 
in Manufacturing plants 
from sources that are 
deforestation free. 
By 2030: Uphold the 
same commitment for all 
private brand products.

By 2020: 
For soy (ingredient 
or feed) from South 
America in private 
brand products, 
100% certified 
against RTRS or 
ProTerra standards.

By 2025 (UK): 
All soy used as 
animal feed for the 
production of Aldi’s 
own-brand fresh 
meat, eggs and 
milk will be sourced 
sustainably.

By 2021: Conversion 
of 100% of vegetarian 
and vegan own-brand 
soy-based products to 
soy of European origin 
or certified soy, and 
support of soy 
alternatives.

Rank 
(Revenue) #1 #9 #9

Name Walmart Inc. Aldi Nord Aldi Sud

Supply 
Chain 

Traceability

· Trace sourcing origin from higher-risk 
countries through footprint analysis. 
· Maintain and report comprehensive records 
and annually demonstrate deforestation and 
conversion-free sourcing through traceability 
reports or verifiable geospatial monitoring 
tools.

The ALDI Transparency Code 
(ATC) is our answer to the 
frequent customer request for 
more information on origin. We 
require our suppliers to be able to 
trace our products back to the 
origin.

Require 
comprehensive 
certification and 
origin details from all 
suppliers.
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5. Made additional efforts in supporting sustainable soy production and sourcing:  

• Beef

1. Published beef deforestation risk acknowledgement on website:  

2. Disclosed the current status of their beef products: 

Rank 
(Revenue) #1 #3 #9

Name Walmart Inc. Ahold Delhaize Aldi Sud

Additional 
Efforts

 · Support the indefinite extension of 
the Soy Moratorium in Brazil’s 
Amazon region. Encourage suppliers 
to publicly endorse.  
 · Support regional agreements 
regarding deforestation and 
conversion-free production in 
additional high-risk biomes.  
 · Multi-stakeholder and government 
engagement in high-risk regions, such 
as the Amazon and the Cerrado.

Signed Statement of 
Support of the 
Cerrado Manifesto, to 
support development 
and growth in soy 
and cattle producing 
regions in a manner 
that avoids 
deforestation and 
native vegetation 
loss.

UK: 
· Signed the Statement of Support to the 
Cerrado Manifesto. In signing this 
manifesto, we have agreed to support 
the development of soy production in a 
manner that avoids deforestation and 
native vegetation loss. 
· Signatory to the UK Industry 
Roundtable for Sustainable Soy, where 
we have committed to publish a time-
bound plan to source soy sustainably.

Membership

N/A N/A · Retail Soy Group (RSG) 
· Collective Soy Reporting (CSR) 
· Roundtable on Responsible Soy 
(RTRS)  
· Soy Transparency Coalition (STC)

Rank (Revenue) #1 #2 #3
Name Walmart Inc. The Kroger Co. Ahold Delhaize

Acknowledgement ✓ ✓ ✓

Rank 
(Revenue)

#1 #2 #3 #9

Name Walmart Inc. The Kroger Co. Ahold Delhaize Aldi Sud

Current Status

· Sourced verified deforestation-free 
beef from Brazil from over 100,000 
farms. 
· Program to verify deforestation-free 
beef sourcing was briefly put on hold 
when Walmart sold an 80% stake in 
the Walmart Brazil operations.

Currently, the 
majority of beef in 
our service meat 
counters is 
produced in the 
U.S.

The clear majority of 
beef products on the 
shelves of our brands 
are sourced from 
areas where no 
deforestation occurs 
for beef production.

Only about 0.6% of 
our beef is from 
Brazil and Argentina 
and therefore the 
associated 
deforestation risk is 
considered to be 
low.
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3. Set a clear, time-bound goal to address beef deforestation issues:  

4. Committed to beef supply chain traceability:
 

5. Made additional efforts in supporting sustainable beef production and sourcing:

Rank (Revenue) #1 #2
Name Walmart Inc. The Kroger Co.

Goal

By 2022: 
Source deforestation and conversion-free 
fresh beef from the Brazilian Amazon and 
Cerrado, and the Gran Chaco in Argentina and 
Paraguay.

By 2025: Source beef in meat case and beef-
based ingredients used in Manufacturing plants 
from deforestation free sources. 
By 2030: Uphold the same commitment for all 
private brand products.

Rank (Revenue) #1
Name Walmart Inc.

Supply Chain 
Traceability

· Report traceability of the beef chain with geospatial mapping for risk assessment through full 
chain of custody traceability. 
· Maintain comprehensive records about volume, verification, and origin. Maintain time-bound 
plans and milestones.

Rank (Revenue) #1 #3
Name Walmart Inc. Ahold Delhaize

Additional 
Efforts

 · Increase transparency and monitoring in the beef industry. Help promote 
productivity increases on existing cattle lands that meet sustainable grassland 
management, conservation, protection, and restoration expectations.  
 · Advocate, alongside multi-stakeholder initiatives, NGOs, suppliers and others, 
to make deforestation and conversion-free production the norm in the industry.

N/A

Membership USRSB GRSB
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Appendix - Evaluation 

In the following pages please find evaluation details for each company.

Basic
Rank (Revenue) #1

Name Walmart Inc.

Overview
Headquarter Bentonville, Arkansas, US

Scope 11,510 stores and clubs in 27 countries; 2.2 million employees. 

Revenue $559 billion (2021)

Deforestation

General Rating 4.7 / 5
Acknowledgement ✓

Position

- Committed to help protect, manage or restore at least 50 million acres of land and one 
million square miles of ocean by 2030. 
- Joined 16 of the world’s largest manufacturers and retailers as a member of the 
Consumer Good Forum’s Forest Positive Coalition. 
- Support the Consumer Goods Forum's resolution to achieve zero net deforestation in 
supply chain by 2020.

Approach

· Focus: palm oil, pulp and paper, beef, and soy. 
· Additional: cocoa, coffee, rubber, and forest-based fabrics. 
· Suppliers: require and encourage zero deforestation.  
· Scale: beyond private brands.  
· Advocacy: Multi-stakeholder engagement, industry leadership.  
· Reporting and Disclosure: Annual. 
· Philanthropy: Invest in monitoring, restoring and conserving critical landscapes, 
including World Resources Institute’s Global Forest Watch tool (a publicly accessible 
global platform for monitoring deforestation) and the Institute for Climate and Society’s 
MapBiomas project (produce more accurate estimations of land use-related greenhouse 
gas emissions).

Membership Consumer Goods Forum, Midwest Row Crop Collaborative, Field to Market

Third-party Rating Forest 500: 4.2/10

Palm Oil

Palm Oil Rating 5 / 5

Risk

US: 3rd largest palm oil importer from Brazil, 6,241 tons in 2017. 
Mexico: 4th largest palm oil importer from Brazil, 6,052 tons in 2017; 4th largest palm oil 
importer from Columbia, 70,755 tons in 2018.  
China: 3rd largest palm oil importer from Indonesia, 3.55 megatons in 2015. 
Chile: 6th largest palm oil importer from Columbia, 15,908 tons in 2018. 
India: Largest palm oil import from Indonesia, 5.9 megatons in 2015.

Acknowledgement ✓

Current Status
Global private brand:  
· 85% palm oil segregated, identity preserved or mass balance. On track to meet existing 
commitment to use 100% RSPO Mass Balance-certified palm oil by the end of 2020. 
· 14% palm oil with associated PalmTrace Credits.

Goal By 2025: No deforestation palm oil in private brands.

Approach

· Private brand: Source according to RSPO standard (segregated supply chain 
systems) by 2025. 
· National brand: Source according to RSPO standard (mass balance and segregated 
supply chain systems) by 2025. 
· Supply chain traceability: Maintain comprehensive records about volume, verification, 
and origin. Disclose annually through traceability reports or verifiable monitoring tools.

Membership RSPO
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Third-party Ratings
CDP Reporting: ✓  
Forest 500: 6/10  

WWF: 6/10

Recommendations Make on-the-ground investment in palm oil sustainability (supporting small shareholder, 
protecting forests, conservation project, etc.)

Soy

Soy Rating 4 / 5

Risks

UK: 6th largest soy importer from Paraguay, 332,369 tons in 2018. 
China: Largest soy importer from Brazil, 67,781,074 tons in 2018; Largest soy importer 
from Argentina, 3.99 megatons in 2018. 
Chile: 3rd largest soy importer form Paraguay, 676,996 tons in 2018. 
India: 5th largest soy importer from Paraguay, 396,760 tons in 2018; 4th largest soy 
importer from Argentina, 1.62 megatons in 2018. 
Argentina: Largest soy importer from Paraguay, 3,539,304 tons in 2018.

Acknowledgement ✓

Current Status Meeting 2020 goals for soy products has proven more difficult. Only a small percentage 
of soy is currently certified as deforestation-free, making it difficult to source at scale.

Goal

By 2023: 
· Source 100%-verified deforestation-free soy by 2023 from critical landscapes in Brazil, 
Argentina and Paraguay. 
· Support the indefinite extension of the Soy Moratorium in Brazil’s Amazon region. 
Encourage suppliers to publicly endorse.  
· Support regional agreements regarding deforestation and conversion-free production in 
additional high-risk biomes.  
· Multi-stakeholder and government engagement in high-risk regions, such as the 
Amazon and the Cerrado.

Approach

Private brand sourcing standard:  
Only use deforestation and conversion-free soy (both ingredient and feed) across the 
Brazilian Amazon and Cerrado, and the Gran Chaco in Argentina and Paraguay by the 
end of 2023. 
Supply chain traceability: 
· Trace sourcing origin from higher-risk countries through footprint analysis. 
· Source soy certified by Roundtable on Responsible Soy (Soy Credits accepted till 
2022, then only segregated or mass balance physical soy), Cefetra Certified 
Responsible Soy, or Proterra Standard. 
· Maintain and report comprehensive records and annually demonstrate deforestation 
and conversion-free sourcing through traceability reports or verifiable geospatial 
monitoring tools.

Membership N/A

Third-party Ratings CDP Reporting: ✓ 
Forest 500: 4.8 / 10

Recommendations
- Disclose current status of soy. 
- Join a group that commits to promoting sustainable soy production. 
- Commit to ensure indigenous people's rights and inclusion of small-scale farmers.

Beef Rating 5 / 5

Risks

US: domestic beef production; 7th largest beef importer from Brazil, 79,987 tons in 2017. 
UK: 9th largest beef importer from Brazil, 60,670 tons in 2017. 
Hong Kong: Largest beef importer from Brazil, 458,392 tons in 2017; 7th largest beef 
importer from Paraguay, 10,255 tons in 2018. 
Mainland China: 2nd largest beef importer from Brazil, 308,844 tons in 2017. 
Chile: 6th largest beef importer from Brazil, 94,829 tons in 2017; 2nd largest beef 
importer from Paraguay, 113,855 tons in 2018.

Acknowledgement ✓

Current Status
· Sourced verified deforestation-free beef from Brazil from over 100,000 farms. 
· Program to verify deforestation-free beef sourcing was briefly put on hold when 
Walmart sold an 80% stake in the Walmart Brazil operations.
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Beef Goal

By 2022: 
· Source 100%-verified deforestation-free beef by 2022 from critical landscapes in Brazil, 
Argentina and Paraguay. 
· Increase transparency and monitoring in the beef industry. Help promote productivity 
increases on existing cattle lands that meet sustainable grassland management, 
conservation, protection, and restoration expectations.  
· Advocate, alongside multi-stakeholder initiatives, NGOs, suppliers and others, to make 
deforestation and conversion-free production the norm in the industry.

Approach

Fresh beef sourcing standard: Use only deforestation and conversion-free beef across 
the Brazilian Amazon and Cerrado, and the Gran Chaco in Argentina and Paraguay  
Supply chain traceability:  
· Report traceability of the beef chain with geospatial mapping for risk assessment 
through full chain of custody traceability. 
· Maintain comprehensive records about volume, verification, and origin. Maintain time-
bound plans and milestones.

Membership USRSB

Third-party Ratings CDP Reporting: ✓ 
Forest 500: 4.8 / 10

Recommendations - Expand deforestation and conversion-free beef sourcing to all regions. 
- Support indigenous people's rights and inclusion of small-scale farmers.
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Basic
Rank (by Revenue) #2

Name The Kroger Co.

Overview
Headquarter Cincinnati, Ohio, US

Scope 2,752 supermarkets and multi-department stores.
Revenue $121 billion (2019)

Deforestation

General Rating 3.5 / 5
Acknowledgement ✓

Position
Committed to eliminating tropical deforestation in the raw materials and 
products we source into our Kroger Manufacturing facilities and into our fresh 
meat case, by 2025.

Approach

· Will expand this commitment in spring 2020 to include broader private brand 
products. 
· Will collaborate with multi-stakeholder, non-governmental, industry and other 
organizational efforts to further define and achieve deforestation-free sourcing. 
· Expects suppliers to report to Kroger the relevant sourcing information to 
inform progress on this commitment, including certification details. 
· Will communicate progress on this commitment in our annual Environmental, 
Social & Governance report and CDP Forests questionnaire response.

Membership N/A
Forest 500 Rating 2.8 / 10

Recommendation - Join a group that is committed to stopping global deforestation. 
- Disclose information and report progress annually, as promised. 

Palm Oil

Palm Oil Rating 4 / 5

Risk US: 3rd largest palm oil importer from Brazil, 6,241 tons in 2017. 
China: 3rd largest palm oil importer from Indonesia, 3.55 megatons in 2015.

Acknowledgement ✓

Current Status Purchase 100% of palm oil in private brand products from suppliers certified by 
the Roundtable on Sustainable Palm Oil (RSPO) supply chain standards.

Goal

By 2025: 
· Source palm oil from RSPO supply chain standard-certified suppliers, or 
equivalent.  
· Source Identity Preserved, Segregated and/or Mass Balance certified palm oil 
over Book & Claim certified palm oil. 
· Source 100% physical palm oil in private brand.

Approach N/A
Membership RSPO

Third-party 
Ratings

CDP Reporting: x  
Forest 500: 3.5 / 10  

WWF: 4.3 / 10

Recommendations
- Publish acknowledgement of palm oil deforestation risk on the website.  
- Encourage suppliers to have a deforestation and conversion-free policy. 
- Make on-the-ground investment (supporting small shareholder, protecting 
forests, landscape/jurisdiction approach, conservation project, etc.)

Soy Rating 3 / 5
Risks US domestic production

Acknowledgement ✓
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Soy

Current Status Currently, 100% of the soy we source into our plants is grown domestically.

Goal
By 2025: Will source soy-based ingredients used in Manufacturing plants from 
sources that are deforestation free. 
By 2030: Will uphold the same commitment for all private brand products.

Approach Assessing products and suppliers to confirm where we believe deforestation 
impacts are low or immaterial, starting with raw material ingredients we source.

Membership N/A
Third-party 

Ratings
CDP Reporting: x  

Forest 500: 2.7 / 10

Recommendations

- Publish acknowledgement of soy deforestation risk on the website.  
- Join a sustainable soy platform. 
- Encourage suppliers to have a deforestation and conversion-free policy. 
- Make on-the-ground investment (supporting small shareholder, protecting 
forests, landscape/jurisdiction approach, conservation project, etc.)

Beef

Beef Rating 3 / 5

Risks US: domestic beef production; 7th largest beef importer from Brazil, 79,987 tons 
in 2017.

Acknowledgement ✓

Current Status Currently, the majority of beef in our service meat counters is produced in the 
U.S.

Goal
By 2025: Source beef in meat case and beef-based ingredients used in 
Manufacturing plants from deforestation free sources. 
By 2030: Uphold the same commitment for all private brand products.

Approach
We are assessing our products and suppliers to confirm where we believe 
deforestation impacts are low or immaterial, starting with raw material 
ingredients we source.

Membership N/A
Third-party 

Ratings
CDP Reporting: x  

Forest 500: 2.7 / 10

Recommendations

- Publish acknowledgement of soy deforestation risk on the website.  
- Join a sustainable beef platform. 
- Encourage suppliers to have a deforestation and conversion-free policy. 
- Make on-the-ground investment (supporting small shareholder, protecting 
forests, landscape/jurisdiction approach, conservation project, etc.)
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Basic
Rank (by Revenue) #3

Name Ahold Delhaize

Overview
Headquarter Zaandam, Netherlands

Scope 21 local brands employ 375,000 people at 6,500 stores in 11 countries.
Revenue $91 billion (2020)

Deforestation

General Rating 3.5 / 5
Acknowledgement ✓

Position
Signed both the Consumer Goods Forum’s Resolution on Deforestation 
(November 2010) to mobilize resources within our respective businesses to 
help achieve zero net deforestation by 2020, and the New York Declaration on 
Forests, to halve the loss of natural forests by 2020 and strive to end it by 2030.

Approach Focus on soy, palm oil, beef and wood fiber.
Membership CGF’s Environmental Sustainability Committee

Forest 500 Rating 3.6 / 10

Palm Oil

Palm Oil Rating 4 / 5

Risks

US: 3rd largest palm oil importer from Brazil, 6,241 tons in 2017. 
Netherlands: 5th largest palm oil importer from Brazil, 2,014 tons in 2017; 5th 
largest importer from Indonesia, 1.24 megatons in 2015; Largest importer from 
Columbia, 272,244 tons in 2018. 
Indonesia: domestic production and consumption, 4.34 megatons in 2015.

Acknowledgement ✓

Current Status

2019: 
· 71% Private brand production sites in high-risk countries audited by a third 
party against social compliance. 
· Sustainable sourcing practices targeting seven critical commodities: tea, 
coffee, cocoa, palm oil, seafood, soy and wood fiber. 
· Using more certified ingredients in private brand products and removed 
products which do not have a sustainable option.

Goal
By 2020: 
100% private brand palm oil certified against RSPO (Mass Balance or 
Segregated) or Rainforest Alliance SAN Standard.

Approach

· Annual risk assessments of private brand to identify key suppliers and 
products with a higher risk profile.  
· Specific programs for suppliers of products that contain high-risk commodities 
(coffee, tea, cocoa, palm oil, soy, seafood and wood fiber) or in high risk 
countries.

Membership
Board of Governors and working group (RSPO) 
Retailers Palm Oil Group (RPOG)  
Palm Oil Transparency Coalition (POTC)

Third-party Ratings
CDP Reporting: ✓ 
Forest 500: 5.2 / 10  

WWF: 5.5 / 10

Recommendations

- Require traceability for suppliers. 
- Disclose palm oil current status and report progress annually.  
- Encourage suppliers to have a deforestation and conversion-free policy. 
- Make on-the-ground investment (supporting small shareholder, protecting 
forests, landscape/jurisdiction approach, conservation project, etc.)
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Soy

Soy Rating 3 / 5

Risks
Netherlands: 3rd largest soy importer from Brazil: 3,862,734 tons in 2018. 
Indonesia: 8th largest soy importer from Brazil, 1,636,225 tons in 2018; 3rd 
largest importer from Argentina, 2.05 megatons in 2018.

Acknowledgement ✓
Current Status No current status disclosed

Goal
By 2020: 
For soy (ingredient or feed) from South America in private brand products, 
100% certified against RTRS or ProTerra standards. 

Approach
· Purchase area-based RTRS credits from the Cerrado Region. 
· Signed Statement of Support of the Cerrado Manifesto, to support 
development and growth in soy and cattle producing regions in a manner that 
avoids deforestation and native vegetation loss.

Membership N/A

Third-party Ratings CDP Reporting: ✓ 
Forest 500: 4.3 / 10

Recommendations
- Disclose current soy status and report progress annually. 
- Require traceability from suppliers. 
- Make on-the-ground investments to ensure indigenous people's rights, gender 
equality, and inclusion of small-scale farmers.

Beef

Beef Rating 3 / 5

Risks US: domestic beef production; 7th largest beef importer from Brazil, 79,987 
tons in 2017.

Acknowledgement ✓

Current Status
The clear majority of beef products on the shelves of our brands are sourced 
from areas where no deforestation occurs for beef production. Deforestation 
mainly takes place by farmers that produce beef and young animals for the 
local market and does not reach our supply chain.

Goal Aim to jointly limit deforestation through the GSRB Principles & Criteria.
Approach No actions specified

Membership GRSB

Third-party Ratings CDP Reporting: x  
Forest 500: 2 / 10

Recommendations

- Make a clear, time-bound goal to support sustainable beef production.  
- Require traceability for suppliers. 
- Disclose palm oil current status and report progress annually.  
- Encourage suppliers to have a deforestation and conversion-free policy. 
- Make on-the-ground investment (supporting small shareholder, protecting 
forests, landscape/jurisdiction approach, conservation project, etc.)
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Basic
Rank (by Revenue) #4

Name Albertsons Companies

Overview
Headquarter Boise, Idaho

Scope 2,252 stores and 270,000 employees. 
Revenue $62.5 billion (2020)

Deforestation

General Rating 1.5 / 5
Acknowledgement No acknowledgement on the website.

Position No position stated.
Approach No approach specified

Membership N/A
Third-party Rating N/A

Recommendation Publish acknowledgement of deforestation, as well as commitments and actions 
on the website. Report progress annually.

Palm Oil

Palm Oil Rating 4 / 5
Risk US: 3rd largest palm oil importer from Brazil, 6,241 tons in 2017.

Acknowledgement ✓

Current Status In the process of calculating exactly how much palm oil we use in all of our 
private label items.

Goal
No timeline, vague commitment 
· Use 100% responsibly produced palm oil.  
· Have a fully traceable palm oil supply chain free of all destructive impacts.

Approach

· Committed to ensuring that the palm oil products it uses come from verified 
responsible sources supported by delivery through fully traceable supply chains, 
including the production of Fresh Fruit Bunches (FFB).  
· Expect suppliers to provide palm oil and palm derivatives for our products that 
are verified to be free of deforestation, free of expansion on carbon–rich peat 
lands, not developed or expanded on illegal or customary use lands without the 
free, prior and informed consent of local communities and free of human rights 
violations including forced and child labor, human trafficking and poor working 
conditions.

Membership RSPO
Third-party Rating N/A

Recommendations

- Make a time-bound goal to show deforestation commitment, specify actions 
taken, disclose information and report progress annually.  
- Require suppliers to have a deforestation and conversion-free policy. 
- Make on-the-ground investment (supporting small shareholder, protecting 
forests, landscape/jurisdiction approach, conservation project).

Soy

Soy Rating 0 / 5
Risks US domestic production

Acknowledgement No acknowledgement on the website
Current Status No disclosure of current status

Goal No goal regarding zero-deforestation soy 
Approach No approach specified

Membership N/A
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Soy
Third-party Rating N/A

Recommendations

- Publish acknowledgement of soy deforestation risk on the website.  
- Set clear, time-bound goals. 
- Require traceability of suppliers. 
- Specify actions taken, disclose information, and report progress annually.  
- Join a sustainable soy platform. 
- Encourage suppliers to have a deforestation and conversion-free policy. 
- Make on-the-ground investment (supporting small shareholder, protecting 
forests, landscape/jurisdiction approach, conservation project, etc.)

Beef

Beef Rating 0 / 5

Risks US: domestic beef production; 7th largest beef importer from Brazil, 79,987 tons 
in 2017.

Acknowledgement No acknowledgement on the website
Current Status No disclosure of current status

Goal No goal regarding zero-deforestation beef 
Approach No approach specified

Membership N/A

Third-party Rating N/A

Recommendations

- Acknowledge the deforestation risk in beef products on the website. 
- Set a time-bound goal to source deforestation and conversion-free beef. 
- Commit to a traceable supply chain and specify ways to monitor and track 
progress. 
- Disclose information annually following sustainability reporting standards. 
- Join a platform committed to advancing sustainable beef production. 
- Make on-the-ground investment to support indigenous people's rights, labor 
rights, gender equality, and inclusion of small-scale farmers. 
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Basic
Rank (by Revenue) #5

Name Publix Super Markets

Overview
Headquarter Lakeland, Florida

Scope Employs about 193,000 people at its 1,239 retail locations. 
Revenue $44.9 billion (2020)

Deforestation

General Rating 0 / 5
Acknowledgement No acknowledgement on the website

Position
Committed to social and environmental responsibility by focusing on 
business practices that protect and preserve our environment, support our 
communities, and promote the health of our associates and our customers. 
Please know that we are always looking for ways to improve.

Approach N/A
Membership N/A

Third-party Rating N/A

Recommendation Publish acknowledgement of deforestation, as well as commitments and 
actions on the website. Report progress annually.

Palm Oil

Palm Oil Rating 0 / 5
Risk US: 3rd largest palm oil importer from Brazil, 6,241 tons in 2017.

Acknowledgement No acknowledgement on the website.
Current Status No current status disclosed

Goal No goal set
Creteria No criteria specified

Approach

- Support sustainable palm oil production by working with suppliers that 
participate in the Green Palm Program and that purchase palm oil that is 
grown in a sustainable manner. 
- Will continue to influence our suppliers to manufacture their products using 
sustainable practices.

Membership N/A
Third-party Rating N/A

Recommendations

- Publish acknowledgement of palm oil deforestation risk on the website.  
- Make a time-bound goal to show commitment.  
- Require traceability for suppliers. 
- Specify actions taken, disclose information and report progress annually.  
- Join a sustainable palm oil platform. 
- Encourage suppliers to have a deforestation and conversion-free policy. 
- Make on-the-ground investment (supporting small shareholder, protecting 
forests, landscape/jurisdiction approach, conservation project).

Soy Rating N/A
Risks US domestic production

Acknowledgement No acknowledgement on the website
Current Status No disclosure of current status

Goal No goal regarding zero-deforestation soy 
Approach No approach specified
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Soy
Membership N/A

Third-party Rating N/A

Recommendations

- Publish acknowledgement of soy deforestation risk on the website.  
- Set clear, time-bound goals. 
- Require traceability of suppliers. 
- Specify actions taken, disclose information, and report progress annually.  
- Join a sustainable soy platform. 
- Encourage suppliers to have a deforestation and conversion-free policy. 
- Make on-the-ground investment (supporting small shareholder, protecting 
forests, landscape/jurisdiction approach, conservation project, etc.)

Beef

Beef Rating N/A

Risks US: domestic beef production; 7th largest beef importer from Brazil, 79,987 
tons in 2017.

Acknowledgement No acknowledgement on the website

Current Status Publix does not import beef from Brazil or any other countries. All the beef 
sold in Publix locations is raised and harvested in the United States.

Goal No goal regarding zero-deforestation beef 
Approach No approach specified

Membership N/A

Third-party Rating N/A

Recommendations

- Acknowledge the deforestation risk in beef products on the website. 
- Set a time-bound goal to source deforestation and conversion-free beef. 
- Commit to a traceable supply chain and specify ways to monitor and track 
progress. 
- Disclose information annually following sustainability reporting standards. 
- Join an platform committed to advancing sustainable beef production. 
- Make on-the-ground investment to support indigenous people's rights, 
labor rights, gender equality, and inclusion of small-scale farmers. 
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Basic
Rank (by Revenue) #6

Name H-E-B

Overview

Headquarter San Antonio, Texas

Scope More than 340 stores throughout the U.S. state of Texas, as well as in 
northeast Mexico.

Revenue $28 billion (2018)

Deforestation

General Rating 0 / 5
Acknowledgement No acknowledgement on the website

Position No position stated
Approach No approach specified

Membership N/A
Third-party Rating N/A

Recommendation Publish acknowledgement of deforestation, as well as commitments and 
actions on the website. Report progress annually.

Palm Oil

Palm Oil Rating 0 / 5

Risk
US: 3rd largest palm oil importer from Brazil, 6,241 tons in 2017. 
Mexico: 4th largest palm oil importer from Brazil, 6,052 tons in 2017; 4th 
largest palm oil importer from Columbia, 70,755 tons in 2018. 

Acknowledgement No acknowledgement on the website.
Current Status No current status disclosed

Goal No goal set
Creteria No creteria specified

Approach No actions specified.
Membership N/A

Third-party Rating N/A

Recommendations

- Publish acknowledgement of palm oil deforestation risk on the website.  
- Make a time-bound goal to show commitment.  
- Require traceability for suppliers. 
- Specify actions taken, disclose information and report progress annually.  
- Join a sustainable palm oil platform. 
- Encourage suppliers to have a deforestation and conversion-free policy. 
- Make on-the-ground investment (supporting small shareholder, protecting 
forests, landscape/jurisdiction approach, conservation project).

Soy

Soy Rating N/A
Risks US domestic production

Acknowledgement No acknowledgement on the website
Current Status No disclosure of current status

Goal No goal regarding zero-deforestation soy 
Approach No approach specified

Membership N/A

Third-party Rating N/A
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Recommendations

- Publish acknowledgement of soy deforestation risk on the website.  
- Set clear, time-bound goals. 
- Require traceability of suppliers. 
- Specify actions taken, disclose information, and report progress annually.  
- Join a sustainable soy platform. 
- Encourage suppliers to have a deforestation and conversion-free policy. 
- Make on-the-ground investment (supporting small shareholder, protecting 
forests, landscape/jurisdiction approach, conservation project, etc.)

Beef

Beef Rating 0 / 5

Risks US: domestic beef production; 7th largest beef importer from Brazil, 79,987 
tons in 2017.

Acknowledgement No acknowledgement on the website
Current Status No disclosure of current status

Goal No goal regarding zero-deforestation beef 
Approach No approach specified

Membership N/A

Third-party Rating N/A

Recommendations

- Acknowledge the deforestation risk in beef products on the website. 
- Set a time-bound goal to source deforestation and conversion-free beef. 
- Commit to a traceable supply chain and specify ways to monitor and track 
progress. 
- Disclose information annually following sustainability reporting standards. 
- Join an platform committed to advancing the sustainable production of beef. 
- Make on-the-ground investment to support indigenous people's rights, labor 
rights, gender equality, and inclusion of small-scale farmers. 
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Basic
Rank (by Revenue) #7

Name Meijer

Overview
Headquarter Walker, Michigan

Scope 253 stores
Revenue $19 billion (2019)

Deforestation

General Rating 0 / 5
Acknowledgement No acknowledgement on the website

Position No position stated
Approach No approach specified

Membership N/A
Third-party Rating N/A

Recommendation Publish acknowledgement of deforestation, as well as commitments and 
actions on the website. Report progress annually.

Palm Oil

Palm Oil Rating 0 / 5
Risk US: 3rd largest palm oil importer from Brazil, 6,241 tons in 2017.

Acknowledgement No acknowledgement on the website.
Current Status No current status disclosed

Goal No goal set
Creteria No creteria specified

Approach No actions specified.
Membership N/A

Third-party Rating N/A

Recommendations

- Publish acknowledgement of palm oil deforestation risk on the website.  
- Make a time-bound goal to show commitment.  
- Require traceability for suppliers. 
- Specify actions taken, disclose information and report progress annually.  
- Join a sustainable palm oil platform. 
- Encourage suppliers to have a deforestation and conversion-free policy. 
- Make on-the-ground investment (supporting small shareholder, protecting 
forests, landscape/jurisdiction approach, conservation project).

Soy

Soy Rating N/A
Risks US domestic production

Acknowledgement No acknowledgement on the website
Current Status No disclosure of current status

Goal No goal regarding zero-deforestation soy 
Approach No approach specified

Membership N/A

Third-party Rating N/A
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Recommendations

- Publish acknowledgement of soy deforestation risk on the website.  
- Set clear, time-bound goals. 
- Require traceability of suppliers. 
- Specify actions taken, disclose information, and report progress annually.  
- Join a sustainable soy platform. 
- Encourage suppliers to have a deforestation and conversion-free policy. 
- Make on-the-ground investment (supporting small shareholder, protecting 
forests, landscape/jurisdiction approach, conservation project, etc.)

Beef

Beef Rating 0 / 5

Risks US: domestic beef production; 7th largest beef importer from Brazil, 79,987 
tons in 2017.

Acknowledgement No acknowledgement on the website
Current Status No disclosure of current status

Goal No goal regarding zero-deforestation beef 
Approach No approach specified

Membership N/A

Third-party Rating N/A

Recommendations

- Acknowledge the deforestation risk in beef products on the website. 
- Set a time-bound goal to source deforestation and conversion-free beef. 
- Commit to a traceable supply chain and specify ways to monitor and track 
progress. 
- Disclose information annually following sustainability reporting standards. 
- Join an platform committed to advancing the sustainable production of beef. 
- Make on-the-ground investment to support indigenous people's rights, labor 
rights, gender equality, and inclusion of small-scale farmers. 
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Basic
Rank (by Revenue) #8

Name Wakefern Food Corporation

Overview

Headquarter Keasbey, New Jersey

Scope Fifty-one member companies who own and operate 359 supermarkets.

Revenue $18.3 billion (2020)

Deforestation

General Rating 0 / 5
Acknowledgement No acknowledgement on the website

Position No position stated
Approach No approach specified

Membership N/A
Third-party Rating N/A

Recommendation Publish acknowledgement of deforestation, as well as commitments and 
actions on the website. Report progress annually.

Palm Oil

Palm Oil Rating 0 / 5

Risk US: 3rd largest palm oil importer from Brazil, 6,241 tons in 2017.

Acknowledgement No acknowledgement on the website.
Current Status No current status disclosed

Goal No goal set

Creteria No creteria specified
Approach No actions specified.

Membership N/A
Third-party Rating N/A

Recommendations

- Publish acknowledgement of palm oil deforestation risk on the website.  
- Make a time-bound goal to show commitment.  
- Require traceability for suppliers. 
- Specify actions taken, disclose information and report progress annually.  
- Join a sustainable palm oil platform. 
- Encourage suppliers to have a deforestation and conversion-free policy. 
- Make on-the-ground investment (supporting small shareholder, protecting 
forests, landscape/jurisdiction approach, conservation project).

Soy

Soy Rating N/A
Risks US domestic production

Acknowledgement No acknowledgement on the website
Current Status No disclosure of current status

Goal No goal regarding zero-deforestation soy 
Approach No approach specified

Membership N/A

Third-party Rating N/A
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Recommendations

- Publish acknowledgement of soy deforestation risk on the website.  
- Set clear, time-bound goals. 
- Require traceability of suppliers. 
- Specify actions taken, disclose information, and report progress annually.  
- Join a sustainable soy platform. 
- Encourage suppliers to have a deforestation and conversion-free policy. 
- Make on-the-ground investment (supporting small shareholder, protecting 
forests, landscape/jurisdiction approach, conservation project, etc.)

Beef

Beef Rating 0 / 5

Risks US: domestic beef production; 7th largest beef importer from Brazil, 79,987 
tons in 2017.

Acknowledgement No acknowledgement on the website
Current Status No disclosure of current status

Goal No goal regarding zero-deforestation beef 

Approach No approach specified
Membership N/A

Third-party Rating N/A

Recommendations

- Acknowledge the deforestation risk in beef products on the website. 
- Set a time-bound goal to source deforestation and conversion-free beef. 
- Commit to a traceable supply chain and specify ways to monitor and track 
progress. 
- Disclose information annually following sustainability reporting standards. 
- Join an group committed to advancing the sustainable production of beef. 
- Make on-the-ground investment to support indigenous people's rights, labor 
rights, gender equality, and inclusion of small-scale farmers. 
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Basic
Rank (by Revenue) #9

Name Aldi Sud

Overview

Headquarter Mülheim, Germany

Scope · 6,744 stores in 11 countries.  
· 2,064 stores in the United States.

Revenue $75 billion (2020)

Deforestation

General Rating 3 / 5

Acknowledgement
Global: ✓ 

UK: ✓ 
US: No acknowledgement on the website

Position

Global: 
· Aim to ensure that the products we offer do not contribute to the destruction of 
forests and illegal logging. The commodities most relevant within our supply 
chains are palm oil, timber, and soy.  
· Increase the share of sustainably certified products and seek for concrete 
measures to support the protection of forests throughout our supply chain in 
close cooperation with our suppliers, importers and standards organizations.  
· Committed to transparent and traceable supply chains: increasing traceability 
and transparency of six supply chains (including palm oil) by 31 December 2025 
and 31 December 2026. 
· In full support of zero-deforestation agreements and legislation.  
· Collaborate closely with other industry actors in multi-stakeholder initiatives and 
exchange directly with traders.  
· Support projects and initiatives on the ground.

Approach

Global: 
· Conducted a deforestation risk assessment last year to assess the highest 
deforestation risks in our supply chain; working on our strategy accordingly 
based on the results of this assessment.  
· Conducting another risk assessment this year that contains whole sustainability 
risks (social, environmental and deforestation) for commodities in our supply 
chain. Based on the results, further actions/policies will be defined. 
· Working on the publication of our deforestation position statement further 
describing our engagements and approach, which will be published early next 
year.  
· National entities have national CR strategies (maybe not published yet) to 
complement international topics and actions with actions on the national markets. 
· Require comprehensive certification requirements and origin details from all our 
suppliers for commodities to help provide us insight into the impacts within our 
own supply chain. 
· Work with pre-competitive multi-stakeholder initiatives (RSPO, POTC, RPOG, 
RSG, RTRS, STC). 
· Signed Open Letter to the Brazilian Government about protecting the Amazon 
and indigenous territories. 
· Support introduction of European legislative framework to halt EU-driven 
deforestation.

Membership N/A
Forest 500 Rating 3.4/10

Recommendation Publish acknowledgement of deforestation, as well as commitments and actions 
on the US website. Report progress annually.

Palm Oil Rating 5 / 5
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Palm Oil

Risk

US: 3rd largest palm oil importer from Brazil, 6,241 tons in 2017. 
Germany: 2nd largest palm oil importer from Brazil, 21,941 tons in 2017; 5th 
largest importer from Columbia, 53,775 tons in 2018. 
China: 3rd largest palm oil importer from Indonesia, 3.55 megatons in 2015. 
Italy: 6th largest importer from Indonesia, 1.22 megatons in 2015.

Acknowledgement ✓

Current Status

Global: 
Palm oil sourced by the ALDI SOUTH Group 100% certified against RSPO chain 
of custody standard since 2018. 
US: 
Met the goal of 100% RSPO physically certified palm oil in 2018, except for non-
food derivatives & fractions that were covered with RSPO Independent 
Smallholder Credits. 
UK: 
· From 1 January 2016, 100% of the palm oil used in our own-label food products 
in the UK & Ireland has been sourced from RSPO physically certified, 
sustainable sources. This includes all palm oil, palm kernel oil and palm oil 
derivatives and fractions. 
· From 1 January 2019, we also converted all of the palm oil in our own-label 
non-food products to RSPO sources. For our non-food products there are some 
derivatives and fractions that we are unable to source as physically certified (less 
than 1%), these will be covered by RSPO Credits until they are available as 
physically certified or by 2025 at the latest.

Goal By 2025: 
Convert to RSPO-certified derivatives and fractions for all non-food products.

Approach

· Source 100% RSPO certified palm oil in our food and non-food products 
· Believe that identifying major traders and their volumes entering our supply 
chain is essential to transparency, as traders are the bottleneck in bulk 
commodities such as palm. Promote transparency and increase traceability 
through  
  - Involvement in the Palm Oil Transparency Coalition (POTC)  
  - Trial supplier survey, through which we can trace approximately 50% of the 
palm oil used in their products back to the palm oil importer. Future priorities 
include identifying a higher percentage of palm oil importers and the volumes 
entering our supply chains. The surveyed supplier sample represents around 
15% of the palm oil volumes of the Aldi South group. 
· Require comprehensive certification requirements and origin details from all our 
suppliers for commodities to help provide us insight into the impacts within our 
own supply chain. 
· Update corporate group website frequently throughout the year of the changes 
in our goals and commitments. We believe this is a more transparent and 
frequent way to update our progress than an annual report, as it allows for more 
transparency of our current status in each of our high priority commodities. 
Additionally we continue to disclose information on various sustainability reports 
and commodity specific scorecards that are presented to us by NGOs (e.g. 
Oxfam, WWF) 
· Invest directly in smallholders. With our partner Solidaridad we have been 
supporting a smallholder project in Côte d’Ivoire that focuses on the protection of 
natural forests and environmentally friendly cultivation methods.

Membership

Smallholder Standing Committee (RSPO) 
Palm Oil Transparency Coalition (POTC) 
Retailer Palm Oil Group 
North American Sustainable Palm Oil Network (NASPON) - sits on the 
Derivatives Working Group

Third-party 
Ratings

CDP Reporting: x  
Forest 500: 5.7 / 10  

WWF: 8.3 / 10
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Recommendations
- Disclose information annually following sustainability reporting standards. 
- Encourage suppliers to adopt a deforestation and conversion-free policy. 
- Make on-the-ground investment to support indigenous people's rights, labor 
rights, and gender equality. 

Soy

Soy Rating 3 / 5

Risks
UK: 6th largest soy importer from Paraguay, 332,369 tons in 2018. 
China: Largest soy importer from Brazil, 67,781,074 tons in 2018; Largest 
importer from Argentina, 3.99 megatons in 2018. 
Italy: 5th largest soy importer from Argentina, 1.24 megatons in 2018.

Acknowledgement ✓

Current Status

US 
· In the US market, about 99% of soy is produced domestically. Therefore, the 
associated deforestation risk of soy in the US is low. This is why ALDI SOUTH 
US does not have a soy policy. 
· For the US market, official production and import/export statistics (e.g. USDA, 
UN Comtrade data) were used to calculate the share of domestic soy. This level 
of transparency and traceability is sufficient to determine that for ALDI SOUTH, 
the greater leverage and impact regarding soy and deforestation lies in the 
European supply chains. This is why we focus our work in this area on European 
markets.  
Global 
· Soy footprint estimated to be just over 170,000 tonnes.  
· 26% of the 2018 soy footprint of Aldi South Germany, Hofer S/E and Aldi UK/
Ireland was certified deforestation-free according to the standards RTRS, 
ProTerra, Danube Soy or CRS. 
· Work with other retailers on sector wide solutions, e.g. as part of the Soy 
Transparency Coalition (STC) and the Collective Soy Reporting, where we 
assess the volumes, origins and certification shares of traders (STC) and our 
own soy footprint (CSR). 
· Participated in the Collective Soy Reporting (CSR) with a group of retailers to 
quantify and map the use of soymeal in a sector-wide manner since 2018. 
Results are summarized in the Soy Report 2019, identifying concrete 
recommendations for the whole sector to move towards deforestation-free soy 
meal.

Goal
By 2025 (UK): 
All soy used as animal feed for the production of Aldi’s own-brand fresh meat, 
eggs and milk will be sourced sustainably.

Approach

UK: 
· Work with suppliers to cover soy with zero-deforestation credits in 2019. 
· Signed the Statement of Support to the Cerrado Manifesto. In signing this 
manifesto, we have agreed to support the development of soy production in a 
manner that avoids deforestation and native vegetation loss. 
· Signatory to the UK Industry Roundtable for Sustainable Soy, where we have 
committed to publish a time-bound plan to source soy sustainably.

Membership Retail Soy Group (RSG), Collective Soy Reporting (CSR), Roundtable on 
Responsible Soy (RTRS), Soy Transparency Coalition (STC)

CDP Reporting CDP Reporting: x  
Forest 500: 2.7/10

Recommendations

- Expand Aldi South UK’s commitment and actions to other offices around the 
globe, especially China and Italy. 
- Set commitment for global offices, specify actions, and report progress annually. 
- Commit to a traceable supply chain.  
- Make on-the-ground investment to support indigenous people's rights, labor 
rights, gender equality, and inclusion of small-scale farmers.
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Beef

Beef Rating 1 / 5

Risks

US: domestic beef production; 7th largest beef importer from Brazil, 79,987 tons 
in 2017. 
UK: 9th largest beef importer from Brazil, 60,670 tons in 2017. 
Hong Kong: Largest beef importer from Brazil, 458,392 tons in 2017; 7th largest 
beef importer from Paraguay, 10,255 tons in 2018. 
Mainland China: 2nd largest beef importer from Brazil, 308,844 tons in 2017.

Acknowledgement No acknowledgement on the website

Current Status

According to a deforestation-risk assessment that the ALDI SOUTH Group 
conducted with an external partner in 2020, only about 0.6% of ALDI SOUTH’s 
beef is from Brazil and Argentina and therefore the associated deforestation risk 
is considered to be low. Results of the risk assessment and beef policies will be 
published soon as part of the Position Statement on deforestation-free supply 
chains.

Goal No goal set to source deforestation and conversion-free beef.

Approach

· As only a very small share of ALDI SOUTH’s beef is produced in deforestation 
risk countries (0.6% in Brazil and Argentina), we focus on domestic beef and 
initiatives on national level in the countries the ALDI SOUTH Group operates.  
· According to our last contact with the GRSB, the roundtable is not working on a 
certification scheme that would prevent deforestation.

Membership N/A
Third-party 

Ratings
CDP Reporting: x  
Forest 500: 1.5/10

Recommendations

- Acknowledge the deforestation risk in beef products on the website. 
- Set a time-bound goal to source deforestation and conversion-free beef. 
- Commit to a traceable supply chain, specify ways to monitor, and track 
progress. 
- Disclose information annually following sustainability reporting standards. 
- Make on-the-ground investments to support indigenous people's rights, labor 
rights, gender equality, and inclusion of small-scale farmers.  
- Join an organization committed to the sustainable production of beef.
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Basic
Rank (by Revenue) #9

Name Aldi Nord

Overview

Headquarter Essen, Germany

Scope · Over 4,690 branches in 9 countries.  
· Operates as Trader Joe’s and have over 530 stores combined in the US.

Revenue $32 billion (2020)

Deforestation

General Rating 2.5 / 5
Acknowledgement ✓

Position Focus on soy, palm oil, coffee, tea, wood, cotton, flowers, and plants.

Approach

Commitment: targets set and progress reported for focus commodities. 
Supply chain traceability:  
The ALDI Transparency Code (ATC) is our answer to the frequent customer 
request for more information on origin. We require our suppliers to be able to 
trace our products back to the origin.

Membership N/A
Forest 500 Rating 3.4 /10
Recommendation Add beef to the sustainable sourcing goals.

Palm Oil

Palm Oil Rating 4 / 5

Risk

US: 3rd largest palm oil importer from Brazil, 6,241 tons in 2017. 
Germany: 2nd largest palm oil importer from Brazil, 21,941 tons in 2017; 5th 
largest importer from Columbia, 53,775 tons in 2018. 
Spain: 10th largest importer from Indonesia, 1.02 megatons in 2015; 3rd 
largest importer from Columbia, 110,871 tons in 2018.

Acknowledgement ✓
Current Status 98.6% in 2019.

Goal By 2019: Transition to physically RSPO-certified palm oil for all own-brand 
products containing palm oil.

Approach

Commitment: targets set and progress reported for focus commodities. 
Supply chain traceability:  
The ALDI Transparency Code (ATC) is our answer to the frequent customer 
request for more information on origin. We require our suppliers to be able to 
trace our products back to the origin.

Membership N/A

Third-party Ratings
CDP Reporting: x  

Forest 500: 5.7 / 10  
WWF: 7 / 10

Recommendations
- Specify actions taken and report progress annually.  
- Encourage suppliers to have a deforestation and conversion-free policy. 
- Make on-the-ground investment to support indigenous people's rights, labor 
rights, gender equality, and inclusion of small-scale farmers.

Soy Rating 3 / 5

Risks
Poland: 4th largest soy importer from Paraguay, 401,976  tons in 2018; 7th 
largest importer from Argentina, 1.02 megatons in 2018. 
Spain: 5th largest soy importer from Brazil, 2,426,309 tons in 2018; 6th largest 
importer from Argentina, 1.15 megatons in 2018.
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Soy

Acknowledgement ✓
Current Status N/A

Goal
By 2021: Conversion of 100% of vegetarian and vegan own-brand soy-based 
products to soy of European origin or certified soy, and support of soy 
alternatives, e.g. pea-based products.

Approach

Commitment: targets set and progress reported for focus commodities. 
Supply chain traceability:  
The ALDI Transparency Code (ATC) is our answer to the frequent customer 
request for more information on origin. We require our suppliers to be able to 
trace our products back to the origin.

Membership N/A

Third-party Ratings CDP Reporting: x  
Forest 500: 2.7/10

Recommendations
- Join platforms committed to advancing sustainable soy production. 
- Disclose information annually following sustainability reporting standards. 
- Make on-the-ground investment to support indigenous people's rights, labor 
rights, gender equality, and inclusion of small-scale farmers.

Beef

Beef Rating 0 / 5

Risks US: domestic beef production; 7th largest beef importer from Brazil, 79,987 
tons in 2017.

Acknowledgement No acknowledgement on the website
Current Status No disclosure of current status

Goal No goal set to source deforestation and conversion-free beef.
Approach No approach specified to source sustainable beef.

Membership N/A

Third-party Ratings CDP Reporting: x  
Forest 500: 1.5 /10

Recommendations

- Acknowledge the deforestation risk in beef products on the website. 
- Set a time-bound goal to source deforestation and conversion-free beef. 
- Commit to a traceable supply chain. 
- Specify ways to monitor and track progress. 
- Disclose information annually following sustainability reporting standards. 
- Join platforms committed to the sustainable production of beef. 
- Make on-the-ground investment to support indigenous people's rights, labor 
rights, gender equality, and inclusion of small-scale farmers. 
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Basic
Rank (by Revenue) #10

Name Whole Foods

Overview
Headquarter Austin, Texas

Scope · 500 stores in North America and seven in the United Kingdom. 
Revenue 17 billion (2019)

Deforestation

General Rating 1 / 5
Acknowledgement x

Position No position stated.
Approach No approach specified

Membership N/A
Third-party Ratings 

Rating Forest 500: 1.7/10 (Amazon)

Recommendation Publish acknowledgement of deforestation, as well as commitments and 
actions on the website. Report progress annually.

Palm Oil

Palm Oil Rating 2 / 5
Risk US: 3rd largest palm oil importer from Brazil, 6,241 tons in 2017.

Acknowledgement ✓

Current Status
Private brand food products use 100% RSPO-certified sustainable palm oil. 
Fulfilled through purchasing of Identity-Preserved, Segregated and Mass 
Balance palm oil. (Not recognized by RSPO since Whole Food is not a RSPO 
member and cannot make such a claim.)

Goal No goal set
Approach No actions specified

Membership N/A

Third-party Ratings
CDP Reporting: x 
Forest 500: 1.7/10 

WWF: 3.8 / 10

Recommendations

- Make a new time-bound goal to strengthen zero-deforestation commitment. 
- Join a sustainable palm oil platform. 
- Expand zero deforestation palm oil purchase from private brand to all brands. 
- Encourage suppliers to have a deforestation and conversion-free policy. 
- Require traceability for suppliers. 
- Make on-the-ground investment in palm oil sustainability (supporting small 
shareholder, protecting forests, landscape/jurisdiction approach, conservation 
project)

Soy

Soy Rating 0 / 5
Risks UK: 6th largest soy importer from Paraguay, 332,369 tons in 2018.

Acknowledgement No acknowledgement on the website
Current Status No disclosure of current status

Goal No goal regarding zero-deforestation soy 
Approach No approach specified

Membership N/A

Third-party Rating Forest 500: 1.2/10
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Recommendations

- Acknowledge soy deforestation risk on the website.  
- Set clear, time-bound goals. 
- Require traceability of suppliers. 
- Specify actions taken, disclose information, and report progress annually.  
- Join sustainable soy platforms. 
- Encourage suppliers to have a deforestation and conversion-free policy. 
- Make on-the-ground investment in soy sustainability (supporting small 
shareholder, protecting forests, landscape/jurisdiction approach, conservation 
project, etc.)

Beef

Beef Rating 0 / 5

Risks US: domestic beef production; 7th largest beef importer from Brazil, 79,987 
tons in 2017.

Acknowledgement No acknowledgement on the website
Current Status No disclosure of current status

Goal No goal set to source deforestation and conversion-free beef.
Approach No approach specified to source sustainable beef.

Membership N/A
Third-party Ratings Forest 500: 1.2/10

Recommendations

- Acknowledge the deforestation risk in beef products on the website. 
- Set a time-bound goal to source deforestation and conversion-free beef. 
- Specify ways to monitor and track progress. 
- Disclose information annually following sustainability reporting standards. 
- Join platforms committed to the sustainable production of beef. 
- Make on-the-ground investment to support indigenous people's rights, labor 
rights, gender equality, and inclusion of small-scale farmers. 
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Appendix - Feedback 

This section features selected feedback from corporate sustainability teams and expert reviewers.

Marie Antoinette Matschuck (Corporate Responsibility, ALDI SÜD Group):

- ALDI SOUTH and ALDI Nord are two separate corporate groups and must be treated and 
assessed separately.

o Only ALDI SOUTH operates ALDI stores in the US. 
o ALDI Nord does not operate ALDI stores in the US, although Trader Joe’s is part of 

ALDI Nord.  

- For ALDI SOUTH, China is still considered a pilot project. Although we have a handful of 
stores in this market, our internal CR strategy is still in development here. This has been 
understood and communicated to NGOs when we are assessed through scorecard tools.  

- As part of our strategy at ALDI SOUTH we believe in the importance of targeting our 
strategy to provide the most impact. 

o Last year our team conducted a deforestation risk assessment to assess the highest 
deforestation risks in our supply chain and are working on our strategy accordingly 
based on the results of this assessment. 

o Additionally we are conducting another risk assessment this year that contains 
whole sustainability risks (social, environmental and deforestation) for commodities 
in our supply chain. Based on the results of this assessment, further actions/policies 
will be defined.

o Regarding information on our policies, we are currently working on the publication 
of our deforestation position statement further describing our engagements and 
approach, and hope to publish the statement early next year. 

o Further information on ALDI SOUTH’s international CR strategy can be found here: 
Vision 2030 | ALDI SOUTH Group. 

o ALDI SOUTH national entities have national CR strategies (maybe not published 
yet) to complement international topics and actions with actions on the national 
markets.  

- We update our ALDI SOUTH corporate group website frequently throughout the year of 
the changes in our goals and commitments. We believe this is a more transparent and 
frequent way to update our progress than an annual report, as it allows for more 
transparency of our current status in each of our high priority commodities.  

- We also continue to disclose information on various sustainability reports and commodity 
specific scorecards that are presented to us by NGOs (e.g. Oxfam, WWF)
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Michael Hewett (Director of Environmental and Sustainability Programs, Publix Super Markets)

- We support sustainable palm oil production by working with suppliers that participate in the 
Green Palm Program and that purchase palm oil that is grown in a sustainable manner. We will 
continue to influence our suppliers to manufacture their products using sustainable practices.  

- It is important to note that Publix does not import beef from Brazil or any other countries. All the 
beef sold in Publix locations is raised and harvested in the United States. Pasture and grasslands 
represent 27% of the land area in the US. These lands can sequester carbon at rates comparable to 
forests. Most beef cattle in the United States spend the majority of their lives on pastures and 
grasslands. Below are a couple stats that you mind find interesting related to U.S. beef:  
· Enhancing carbon sequestration through well-managed beef cattle grazing systems and 
improved feed production practices reduces the carbon footprint of beef.  
· U.S. beef has one of the lowest carbon footprints in the world, 10 to 50 times lower than some 
nations. Greenhouse gas emissions from cattle account for about 2% of greenhouse gas emissions 
in the U.S.  

- We will continue improving our sustainability efforts across our company. We are committed to 
social and environmental responsibility by focusing on business practices that protect and 
preserve our environment, support our communities, and promote the health of our associates and 
our customers. Please know that we are always looking for ways to improve.  

- To find out more about what we are doing, please visit our sustainability website 
at www.publix.com/sustainability.

Cameron Plese (Head of North America, RSPO):

- Regarding Whole Foods and their claim of being at 100% RSPO certified — It is important to note 
that for anyone to make this claim, they must be RSPO members (Whole Foods is not). Retailers 
don't have to actually be certified themselves, but all of their companies manufacturing their 
products must be certified. 

- Being an RSPO member is the final step to help to verify that all of their manufacturers/suppliers 
are certified, and also requires them to publicly report on their progress which we can then verify. 
Without these steps, there is no way to verify their claim and customers just have to take them at 
their word. Making any claim of RSPO certified without being a member is against the rules.
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Jonathan Leonard (Lead Sustainability Auditor, Control Union):
- Investigate the relationship between retailers and final product manufacturers. This relationship is 

pivotal since retailers will need the manufacturers to provide deforestation free options.
- Provide more explanation and background to complex topics such as regenerative agriculture, 

access to finance, etc. to make the content more accessible to readers.
- Include case studies to make the content more interesting and relatable. Suggested ones include IOI 

Group, JBS, or Korindo (deforestation) and Nutella/Delhaize or Pepsi/Indofood (brand damage).

Theresa Lieb (Food Systems Analyst & Conference Chair VERGE Food, GreenBiz):
- Explain whether you would weigh any of the categories more than others in terms of the impact 

they will have. I.e. for companies who are just getting started, what should they focus on first - 
joining alliances, making commitments, or something else?

- What, if any, entirely new approaches would you push the leaders in the space to adopt? What else 
could be powerful to do? 

- Retailers’ consumer relationship is mentioned but not clearly reflected in the scorecards. Consumer 
education and engagement could be a future category, especially due to the need for dietary shifts 
to reduce deforestation pressures. 

Contact Information 

For any questions related to this impact project or report, please contact:
Shell Lin (shell.linshan@gmail.com)

For any inquiries related to Changemakers for Nature and Wildbound, please contact:
Wildbound (info@wildbound.earth)
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